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WHY DRINKWARE IS POPULAR

DRINKWARE INCLUDES COFFEE MUGS, BEER MUGS, WATER BOTTLES, TUMBLERS AND ANYTHING THAT PEOPLE DRINK
OUT OF. PEOPLE LOVE TO RECEIVE SUCH ITEMS. THERE ARE SEVERAL FEATURES THAT MAKE DRINKWARE AMONG THE
BEST PROMOTIONAL PRODUCTS TO GIVE AWAY.

» EVERYONE CAN USE A WATER BOTTLE OR MUG. JUST ABOUT EVERYONE DRINKS COFFEE, TEA OR AT LEAST WATER. THAT'S WHY
THESE PRODUCTS ARE RELEVANT TO PEOPLE IN ANY LOCATION, INDUSTRY OR DEMOGRAPHIC.

» DRINKWARE PRODUCTS ARE HIGHLY PORTABLE. PEOPLE TAKE WATER BOTTLES EVERYWHERE, SUCH AS TO THE GYM, THE OFFICE
OR ON VACATION. THEY'LL USE THEIR COFFEE MUG AT WORK. PORTABLE ITEMS ARE GREAT FOR PROMOTIONAL PURPOSES, AS LOTS
OF PEOPLE SEE THEM AS THEY'RE DISPLAYED IN PUBLIC.

* THEY'RE HIGHLY CUSTOMIZABLE. YOU CAN PRINT JUST ABOUT ANYTHING ON A DRINKABLE. IN ADDITION TO YOUR LOGO, YOU CAN
HAVE TEXT PRINTED OR INCLUDE A DISTINCTIVE IMAGE. YOU CAN ALSO CHOOSE FROM A WIDE VARIETY OF SIZES, COLORS, AND
STYLES.

» DRINKWARE IS IDEAL FOR ANY TYPE OF EVENT OR GIVEAWAY. WHEN YOU GIVE AWAY DRINKABLES AT A TRADE SHOW, PEOPLE CAN

START USING THEM IMMEDIATELY. THEY'RE ALSO PERFECT TO USE AS ONLINE GIVEAWAYS, PRIZES FOR FITNESS EVENTS OR ANY
OTHER PURPOSE.

ADVANTAGES OF DRINKWARE OVER OTHER PROMOTIONAL ITEMS

WHILE THERE ARE ADVANTAGES TO USING A VARIETY OF PROMOTIONAL PRODUCTS, THERE'S STRONG EVIDENCE
T0 SUPPORT THE USE OF DRINKWARE. WHAT MAKES THESE ITEMS MORE PRACTICAL AND DESIRABLE THAN MANY
OTHER TYPES OF PROMOTIONAL PRODUCTS? STATISTICS CITED IN THIS SECTION ARE FROM THE ASI GLOBAL AD
IMPRESSIONS STUDY.

e THEY ARE LONG-LASTING. THE LONGER SOMEGNE HOLDS ONTO A PROMOTIONAL ITEM, THE MORE LIKELY OTHERS ARE TO SEEIT.
PROMOTIONAL DRINKWARE IS KEPT FOR A WHOLE YEAR ON AVERAGE. THAT'S QUITE A BIT OF TIME FOR SOMEONE TO DISPLAY IT
FAR AND WIDE.

* YOU GET AN EXCELLENT ROI. IT"S INTERESTING TO COMPARE PROMOTIONAL PRODUCTS TO OTHER POPULAR TYPES OF
ADVERTISING SUCH AS ONLINE ADS. PAY-PER-CLICK ADS SUCH AS GOOGLE ADWORDS ARE OFTEN MEASURED IN TERMS OF
COST PER IMPRESSION OR CP!I. IN THIS CASE, SOMEONE SEEING ITEMS SUCH AS CUSTOM BRANDED COFFEE MUGS COUNTS AS AN
IMPRESSION. ASSUMING YOU PAY S7 FOR AN ITEM, THE AVERAGE CPI IS LESS THAN ONE-HALF A CENT. IF YOU INVEST IN ONLINE
ADS, YOU OFTEN PAY WELL OVER $1.

« PEOPLE ARE VERY FAMILIAR WITH SUCH PRODUCTS. SOME PROMOTIONAL PRODUCTS ARE BASICALLY KNICKKNACKS THAT DON'T
HAVE MUCH PRACTICAL USE. STUDIES INDICATE THAT THE MAJORITY OF PEOPLE ALREADY HAVE SOME TYPE OF PROMOTIONAL
DRINKWARE. THIS IS TRUE FOR 87 PERCENT OF BABY BOOMERS, FOR EXAMPLE. THAT'S A LARGE MAJORITY FOR PEOPLE WHO
MAKE QUITE A FEW PURCHASES AND BUSINESS DECISIONS!

READ MORE AT HTTPS:/WWW.SWAGMANVEGAS.COM/SWAG-PRODUCT-HIGHLIGHTS



jackson chill 2.0 20 oz - 2 colors

white licorice
#35571 #35544

This is a tool for visual marketing, not for approval of production. All other trademarks and copyrights are the property of their respective owners.
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legion 25 0z - 5 colors

white dune steel blue constellation black
#893571 #893504 #893582 #893512 #893544

This is a tool for visual marketing, not for approval of production. All other trademarks and copyrights are the property of their respective owners.
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vigor 25 0z - 8 colors

[ 7] (] (] (] [m] ml (m ‘m]
white red orange lime aqua navy royal purple black
#957571 #957573 #957575 #957587 #957570 #957572 #957578 #957544

This is a tool for visual marketing, not for approval of production. All other trademarks and copyrights are the property of their respective owners.



dawn 18 oz - 8 colors
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frost dew tawny badminton cerulean constellation storm gray black
#54481 #54404 #54489 #54415 #54482 #54412 #54494 #54484

This is a tool for visual marketing, not for approval of production. All other trademarks and copyrights are the property of their respective owners.



white
#18301

dillon 16 oz - 6 colors
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maroon forage constellation gray black
#18308 #18379 #18312 #18394 #18344

This is a tool for visual marketing, not for approval of production. All other trademarks and copyrights are the property of their respective owners.



COFFEE TRIVIA STUMPER!
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COFFEE & TE A ARE AS AMERICAN AS YOU CAN GET! CERAMIC

MUGS AND CUPS ARE

ALWAYS POPULAR AND BECOME THAT FAVORITE SWAG THAT IS
LEFT BEHIND FOR CLIENTS, FRIENDS AND BUSINESS IN GENERAL.
MANY OF OUR CERAMIC CUPS OFFER THE EXTRA FEATURE OF
ALLOWING YOU TOPUT A LOGO ON THE BOTTOM AND A FULL WRAP

LOGO ON THE SIDE. TIME TO GET CREATIVE WITH YOUR BRANDING ™ avamene ancsosuono mazsswron
AND MAKE YOUR COFFEE CUP EVERYONES FAVORITE COFFEE CUP!!




AGROSS

THE INK SPOTS’ 1940 RECORDING OF THIS SONG TITLE MADE IT TO NO. 17 ON THE U.S. POP CHARTS. THE LYRICS OPEN WITH THE WORDS, “I LOVE COFFEE...” SHOULD HAVE GONE TO NO. 1IF YOU ASK US. (8)

5 THIS CULTURE OF PEOPLE FROM ETHIOPIA WOULD GRIND ENTIRE COFFEE CHERRIES, INCLUDING THE PITS, WITH A MORTAR AND THEN MIX IT WITH ANIMAL FAT TO CREATE A PASTE THAT COULD BE
COMPRESSED INTO BARS OR BALLS. THESE SNACKS BECAME HIGH-ENERGY, HIGH-PROTEIN FOOD FOR THEIR WARRIORS DURING RAIDS. TODAY, DRIED COFFEE FRUIT IS KNOWN AS CASCARA AND IS USED TO BREW TEA. (5)

7 YES, THIS ELEPHANT EXCREMENT COFFEE COSTS MORE THAN $500 PER POUND, OR $50 PER CUP. THE BEANS ARE SOURCED FROM THE POOP OF ELEPHANTS IN THAILAND, AFTER THEY'VE EATEN COFFEE
CHERRIES AND EXCRETED THE PITS. THE ELEPHANTS' DIGESTIVE ENZYMES ARE SAID TO TRANSFORM THE COMPOUNDS IN THE BEANS. (4)

9 ITTAKES APPROXIMATELY 140 LITERS OF WATER OR ONE HALF OF THIS TO GROW ENOUGH BEANS FOR ONE CUP OF COFFEE. (7)

10 AN ORDER OF CATHOLIC FRIARS IN ITALY HAVE LONG BEEN KNOWN FOR THEIR BROWN ROBES WITH POINTED HOODS, OR COWLS. CHILDREN WOULD SPOT THE FRIARS PASSING ON THE STREET AND
CALL OUT “**1" WHICH MEANT “LITTLE HOOD.” THE DRINK LATER TOOK THE NAME—SOME SAY BECAUSE OF ITS COLOR, OTHERS BECAUSE OF ITS POINTED PEAK. (10)

11 ARABICA COFFEE, COMBINED WITH RUM AND SUGAR, IS THE MAIN INGREDIENT OF WHAT LIQUEUR PRODUCED IN VERACRUZ, MEXICO? (6)

12 A COFFEE BEAN WEIGHS ABOUT 0.1134 GRAMS. BARISTAS USE ABOUT EIGHT GRAMS OF GROUND COFFEE OR 71 BEANS FOR THIS SPECIALTY DRINK. (8)

15 HOW MANY UNITED STATES PRODUCE COFFEE NOT INCLUDING THE U.S. TERRITORY OF PUERTO RICO? (3)

18 THIS COFFEE EXPERT FROM TURKEY IN BREWING A TYPE OF COFFEE KNOWN FOR USING VERY FINELY-GROUND UNFILTERED COFFEE. (7)

20 A CUP OF DRIP COFFEE WITH A SHOT OF ESPRESSO ADDED IS CALLED WHAT -- ALSO A WORD USED TO DESCRIBE AN OVERNIGHT FLIGHT ON AN AIRLINE? (6)

21 WHEN YOU DRINK A CUP OF COFFEE, YOU SHOULD BEGIN TO FEEL THE EFFECTS OF THE CAFFEINE WITHIN THESE AMOUNT OF MINUTES (BEFORE YOU FINISH THE CUP, IF YOU'RE A SLOW DRINKER). (7]
23 ONWHAT SOUTH ASIAN ISLAND DID THE DUTCH ESTABLISH THE FIRST EUROPEAN-OWNED COFFEE PLANTATION IN 16162 THE ISLAND NATION ALSO PRODUCES TEA. (6)

25 NOT ONLY DO COFFEE GROUNDS HOLD UP WELL WHEN WET, THEY ALSO CONTAIN CAFFEIC ACID WHICH MAY BOOST COLLAGEN LEVELS. EQUAL PARTS OF COFFEE GROUNDS AND BROWN SUGAR CAN BE MIXED
WITH FRESH LEMON JUICE TO MAKE THIS TYPE OF BODY SKIN RUB. (9)

26 INTHE EARLY DAYS OF COFFEE, YEMEN AND INDONESIA WERE THE TWO REGIONS THAT GREW MOST OF IT. SHIPS WOULD COLLECT BEANS FROM THE PORT OF MOKHA IN YEMEN, AND THE PORT OF JAVA
ON THE ISLAND OF THE SAME NAME IN INDONESIA, ALL ON THE SAME TRIP. WHAT IS THE NAME OF THIS VERY FIRST COFFEE BLEND? (9)

31 TO BE CLEAR, STARBUCKS THE ROASTING COMPANY WAS ALWAYS CALLED STARBUCKS, BUT ITS FIRST CAFE IN SEATTLE WAS CALLED THIS. (8)
33 WHAT CHICAGO-BASED COFFEE BRAND HAS A 14-LETTER NAME THAT MEANS THE HIGHLY EDUCATED MEMBERS OF A SOCIETY AS A GROUP? (14)
34 COMPOSER LUDWIG VAN BEETHOVEN WAS FAMOUS FOR—WELL, THAT FIFTH SYMPHONY | GUESS—BUT ALSO FOR INSISTING THAT EXACTLY THIS MANY BEANS BE USED T0 BREW HIS COFFEE.
HE COUNTED THEM HIMSELF BY HAND. (5)
35 WHAT CITY IN ENGLAND HOSTS THE FIRST COFFEEHOUSE WAS ESTABLISHED IN 1652. (6)
36 THIS COUNTRY TOPS ALL CONTRIBUTIONS TO COFFEE CULTURE, THIS IS PROBABLY THE STRANGEST. HAKONE KOWAKIEN YUNESSUN SPA AND RESORT IN THIS COUNTRY HAS A POOL OF COFFEE THAT GUESTS CAN BATHE IN. (5)

DUWN

THE RECORD FOR LARGEST CUP OF COFFEE, AS OF MARCH 2022, IS HELD BY THIS COUNTRY, WHICH BREWED A 22,738.14-LITRE CUP ON JUNE 15, 2019 TO WRESTLE THE RECORD AWAY FROM HONDURAS.
FIFTY PEOPLE WORKED FOR A MONTH ON THE PROJECT. (8)

AVIETNAMESE FORM OF COFFEE PREPARATION KNOWN AS CA PHE TRUNG INCLUDES THE ADDITION OF WHAT UNUSUAL INGREDIENT--ALSO OFTEN FOUND AT BREAKFAST? (3)

WHAT COLD COUNTRY, WHERE THE WORD “KAKKUKAHVI” REFERS TO A SNACK OF COFFEE AND CAKE, DRINKS THE MOST COFFEE IN THE WORLD--EIGHT OR NINE CUPS A DAY PER PERSON? (7]
IN 1732, THIS COMPOSER WROTE A COMIC OPERA CALLED COFFEE CANTATA ABOUT A COFFEE-CRAZY YOUNG WOMAN WHOSE FATHER TRIES TO COME BETWEEN HER AND HER COFFEE. (4)
THIS IS THE DRINK YOU ORDER WHEN YOU WANT TWO SHOTS OF ESPRESSO.. (6)

ARABICA BEANS MAY BE MORE HIGHLY PRIZED FOR THEIR TASTE, BUT THEY CAN'T BEAT THE CAFFEINE KICK OF THIS TURBO BEAN. THESE TYPE OF BEANS, GROWN PRIMARILY IN AFRICA AND INDONESIA,
CONTAIN ALMOST DOUBLE THE CAFFEINE OF THEIR ARABICA COUSINS—JUST UNDER THREE PER CENT, TO 1.5% FOR ARABICA. THIS EXTRA CAFFEINE ALSO HELPS MAKE THE BEANS EASIER TO GROW,
BECAUSE IT TURNS OFF SOME PESTS. (7]

10 THIS CAT OWNED BY TEXAS MAN JAKE PERRY, DRANK COFFEE MIXED WITH CREAM EVERY DAY AND LIVED TO BE 38 YEARS OLD. (FIFTEEN YEARS IS AVERAGE FOR MOST CATS.) PERHAPS SIGNIFICANTLY,
THE SECOND OLDEST CAT EVER RECORDED ALSO BELONGED TO PERRY AND ALSO DRANK COFFEE EVERY DAY. (9)

11 FOLLOWING A 2006 ACQUISITION, GREEN MOUNTAIN COFFEE ROASTERS CHANGED THE COMPANY'S OFFICIAL NAME. WHAT WAS THE NAME OF THIS POPULAR BREWING-MACHINERY COMPANY
ACQUIRED BY THE VERMONT COFFEE COMPANY? (6)

13 MONK'S CAFE, WITH ITS EXTERIOR PROCLAIMING ITSELF AS “TOM’S RESTAURANT,” WAS A FAVORITE NYC HANGOUT FOR THE CHARACTERS OF WHAT LONG-RUNNING SITCOM? (8)
14 A SHOT OF ESPRESSO THAT HAS BEEN “FIXED” BY ADDING A SMALL AMOUNT OF GRAPPA, SAMBUCA, OR OTHER LIQUOR IS KNOWN BY WHAT “C” TERM? (8)

16 THIS FIRST TYPE OF EVENT WATCHED A COFFEE POT. WHEN SOMEBODY BREWED COFFEE IN THE COMPUTER LAB AT THE UNIVERSITY OF CAMBRIDGE IN THE EARLY 19908, THE COFFEE WENT FAST.
SO FAST, IN FACT, THAT THEY DECIDED TO SET UP THIS. (6)

17 THIS DESCRIBES ESPRESSO POURED OVER GELATO. (8)

19 THIS WELL KNOWN CITY IN VIRGINIA AND HOME TO THE CIA HEADQUARTERS MIGHT BE THE ONLY ONE IN AMERICA WHERE BARISTAS NEVER WRITE THEIR CUSTOMERS' NAMES ON THEIR CUPS.
WHEN YOU WORK FOR THE CIA, SOMETIMES YOU WANT TO GO WHERE NOBODY KNOWS YOUR NAME. (7)

22 WHAT PORTAMANTEAU-D BEVERAGE TERM WAS INITIALLY DEVELOPED, NAMED, AND TRADEMARKED BY GEORGE HOWELL'S MASSACHUSETTS COFFEE SHOP CHAIN BEFORE EVENTUALLY
BEING ACQUIRED BY STARBUCKS IN 19947 (11)

2495% OF COFFEE BEANS DEVELOP AS “FLAT BERRIES,” BUT ABOUT 5% OF THEM DEVELOP INTO BERRIES WITH WHAT NAME, THANKS T0 THEIR ROUNDER AND LEGUME-LIKE SHAPE?
TANZANIAN COFFEE IS OFTEN ASSOCIATED WITH THIS TYPE OF BERRY. (10)

271N 2018, THIS COUNTRY PRODUCED 3.6 BILLION KILOGRAMS OF BEANS, WHICH IS MORE THAN TWICE AS MUCH AS ANY OTHER COUNTRY. (VIETNAM WAS SECOND WITH 1.79 BILLION.)
IN ABOUT HALF A CENTURY BETWEEN 1800 AND 1852, THIS COUNTRIES COFFEE PRODUCTION WENT FROM VIRTUALLY NOTHING TO NO. 1IN THE WORLD, A POSITION IT HAS HELD FOR THE PAST 168 YEARS. (6)

28 DURING THE COVID-19 PANDEMIC OF 2020, THIS GERMAN COMPANY REDIRECTED ITS EFFORTS FROM MAKING COFFEE FILTERS TO MAKING MEDICAL MASKS. (7)
29 A“NELDRIP" IS A TRADITIONAL JAPANESE COFFEE BREWING METHOD THAT USES WHICH FABRIC AS A FILTER? (7)
30 WHAT COFFEE COMPANY HAD THE BEST AND FUNNIEST ADS IN THE 2024 SUPERBOWL? (6)

32 ATEA TAX IMPOSED BY THE BRITISH GOVERNMENT IN 1773 NOT ONLY LED TO A RAID ON TEA SHIPS IN THIS HARBOR AND THE AMERICAN REVOLUTION, IT ALSO PAVED THE WAY FOR COFFEE.
DURING AND AFTER THE REVOLUTION, MANY AMERICANS CONSIDERED DRINKING TEA TO BE UNPATRIOTIC AND SWITCHED TO COFFEE. MANY NEVER WENT BACK.
TODAY, THE U.S. CONSUMES MORE COFFEE THAN ANY COUNTRY IN THE WORLD. (6)
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gale 17 oz - 6 colors
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white vanilla forage cloud constellation black
#11601 #11604 #11679 #11660 #11612 #11644

This is a tool for visual marketing, not for approval of production. All other trademarks and copyrights are the property of their respective owners.



LIND A
VOLVO

LAS VEGAS

WE CAN OFFER THE
OPTION OF A WRAP LOGO

AND AN ADDITIONAL
L0GO ON THE BOTTOM!

minolo - classics 14 oz - 9 colors
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white red orange athletic gold forest green carolina blue navy warm gray black
#11401 #11403 #11405 #11409 #11467 #11470 #11462 #11494 #11484

This is a tool for visual marketing, not for approval of production. All other trademarks and copyrights are the property of their respective owners.
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Bottler

HYDROJUG
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